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The Conversational Marketing Summit

San Francisco // 2008
October 15-16, 2008 at The Presidio

The Conversational Marketing Summit: A New Brand Way

“It’s time to reclaim our brands online and to declare marketers a full
and fair participant in the burgeoning conversation.”

John Battelle
CEO, Federated Media

The 3rd Conversational Marketing Summit is a two day, invitation-only event that
brings together executives in conversational media and marketing for a dialog around
the issues, lessons, and opportunities for “Brands as Conversations”.

Enhance your positioning as a thought leader by entering into a conversation with
hundreds of influential marketing decision makers. Our first two events each drew
between 300 and 400 attendees, including executives from companies like:

Cisco, Dell, Digg, Facebook, Forbes, Fortune, GE, Google, HP, Intuit,
McDonalds, MySpace, Nokia, RIM, Virgin, Yahoo, YouTube, etc...

Best of all, over 68% of our delegates are at the VP and above level,
making this an ideal audience for your Business Development efforts.

Be part of the conversation!

During the Summit:

* Onsite acknowledgement in a wide variety of ways

* Inclusion within press materials

* Opportunities to share your thought leadership message and product or service with
our participants, including through our new “Gallery Program”:

* Designed to feature breakthrough Conversational Marketing and Social Media
Campaigns, the Gallery will come to life at our centerpiece evening gathering on
October 15", Selected sponsors will have a chance to showcase one specific
campaign or solution on one of the Flat Panel display screens arrayed around the
room during our evening reception at the Presidio’s San Francisco Film Center,
and to engage with our delegates around one of your best creative solutions.




Before the Summit:

* The Gallery Program will also be promoted to the delegates through an advance
email campaign prior to the Summit, as well as announcements from our main stage

* Logo and description on the Summit website, materials, etc...

* Chance to work with us in inviting your targets to attend, on both a complimentary
and discounted basis

* Input to our editorial team on helping us frame the conversation. As part of this
exploration, high level sponsors can be considered for inclusion within Panel
discussions.

After the Summit:

* The Gallery Program will live on after the Summit for a time no less than 3 months,
on an area on our website, featuring the selected sponsors and offering links back
to their site for continued engagement with prospective clients.

* Follow up communication with the event participants

* Your logo featured along with the Online Video version of the Conference on an
ongoing basis

* Chance to pose questions as part of the post-event survey

These Benefits are delivered through a variety of Sponsorship Programs: (Diamond,
Platinum, and Gold) as described in the benefits grid on the next page.
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All benefits are made available on a first come, first served basis. To take best
advantage of this investment, please contact us as soon as possible.

BE PART OF THE CONVERSATION!

Brian Duggan Paige Thomas
Event Sponsorships & Alliance Building Account Executive
Federated Media Federated Media
415-388-4280 415-332-6955 x161

bduggan@federatedmedia.net pthomas@federatedmedia.net






